BRAND DIFFERENTIATION

SMART PAGKAGING WITH
TIME/TEMPERATURE INDICATORS

SMART AND ACTIVE PACKAGING
PACKAGING FROM BIOPLASTICS

PAPER AND GARDBOARD
PACKAGING WITH BARRIER EFFECT

PAGKAGING
TRENDS IN 2017

THE FOOD PROCESSING / PACKAGING
AND PHARMACEUTICAL INDUSTRIES
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RISE OF TOP 10 INDUSTRIES

FOR PACKAGED FOOD (TONNES SOLD BETWEEN 2015 AND 2020)
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PRODUCTS RISE IN

EXPENSES, FROM EUR 963 BILLION
IN 2015 TO EUR 1.3 TRILLION IN 2020

THIS DEVELOPMENT IS DRIVEN, IN PARTICULAR,

BY THE 17 COUNTRIES OF THE @ @
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REASONS FOR THESE  © Goving iota opition

O Increasing urbanisation

D EVE L 0 P M E N TS O Higher levels of employment
O Increasing levels of income
O Demographic change
O Smaller households
O Consumerism among younger

generations in Asia, Latin
America and Africa

O 3/5 of UK consumers pay considerable
AR 0 U N D TH E WO RLD attention to dr;Jnks paclzaginglformats
O 32 % of US citizens are attracted to
unusual or eye-catching packaging

O 44 % of Chinese consumers would like to see
personalised packaging for their soft drinks
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